Utility theory -WTP (Danaher 2002)
Juxtaposing A1a and A1b leads to long tail effect due to the disproportionate reduction of popular content consumption (as a results of reduction of content consumption by light users).
A1a. Supported (see the descriptive statistics in Table 11 ). A1b. Supported (see results from the postestimation of finite mixture model in Table 9 ) Since the resulting effects as well as both the assumptions (A1a and A1b) are supported, we suggest that there is support for this mechanism.
A1b
Light user segments are more likely to consume popular articles whereas the heavy user segment is more likely to consume a mix of niche articles and popular content. A2a is supported (as it is the same as A1a). A2b was not empirically tested in this paper but can be argued theoretically.
To the extent that A2b is true, it is possible that this mechanism may also be playing a role in creating the long tail effect after the paywall.
A2b
Search cost for finding popular content is lower than the search cost for finding niche content. Leads to long tail effect due to disproportionate reduction of popular content consumption (as a result of dropping out of users who feel resentment).
This mechanism does not suggest that there will be a differential impact of paywall on the content consumption of light and heavy users.
Though we do not test assumption A4b, however, we find that consistent with exposure based mechanism light users reduce their content consumption more than heavy users after paywall (see The relative strength of the positive relationship between social media WOM and website traffic may decrease after a paywall implementation. Though this "resentment" based mechanism may be an alternative to the "virality "based logic suggesting negative impact of paywall on WOM effectiveness, both the mechanisms may coexist.
Our paper does not measure user resentment and cannot isolate the relative impact of virality vs. resentment mechanism on the relationship between social media WOM and website traffic. However, we believe that such a segment of users is likely to be relatively small. Note: In terms of the BIC criterion, the models with greater numbers of segments improve model performance. However, an interpretation with a two-segment model is more suitable for our hypothesis testing, and adding an additional segment marginally improves the model fit indices after the three-segment model. We therefore opt to report the model estimates for both the two-and three-segment models. Note: Standard errors in parentheses. *p < 0.1, **p < 005, ***p < 0.01. 
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